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Introduction
•Zachary Leighton 

•Founder & Principal Creative
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Why?

“Storytelling is the most powerful 
way to put ideas into the world.”

- Robert McKee -
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The Problem

Photo Credit: Fair Development Consulting
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Build a Relationship
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Build a Relationship

Tell the Story Well
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Get Beneficiary Permission
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Use a Comfortable Medium
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Use a Comfortable Medium

It’s Better Not to Share Sometimes

Tell the Truth & Be Transparent

Don’t Exploit Your Beneficiary

Use Common Sense

Tell the Full Story

Build a Relationship

Tell the Story Well

Get Beneficiary Permission

Avoid Over-Dramatization

Communicate the Plan

Rely on National Partners
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Resources

Books 

• Simon Sinek - “Start with Why” 

• Joseph Campbell - “The Hero with a Thousand Faces” 

• Jonah Sachs - “Story Wars” 

• Carl Jung - Google Jungian Archetypes 

• “The Hero and the Outlaw” - Margaret Mark and Carol Pearson 

• Christopher Vogler - “The Writer’s Journey” 

Videos 

• Every Story is the Same - https://youtu.be/LuD2Aa0zFiA 

• Dan Harmon Story Cycle - https://youtu.be/-XGUVkOmPTA 

• Jonah Sachs Story Wars - https://youtu.be/o69xW8wtBhk 

• Start with Why - https://youtu.be/IPYeCltXpxw 

Articles 

• Jesus and The Hero’s Journey - https://

everydayexiles.com/2018/11/19/jesus-and-the-heros-

journey/sageblalock/#.XaSoUi2ZPGJ 

• Moses and The Hero’s Journey - https://

everydayexiles.com/2018/11/05/moses-and-the-heros-

journey/sageblalock/#.Xn-QI9NKjGK 

• * UGC is 35% more memorable 

• * UGC gets 4x higher click-through rates 

• * UGC results in 29% high web conversions 

• * YouTube UGC gets 10x more views 

• * 41% of consumers only need between 1 and 4 UGC 

reviews to purchase 
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https://youtu.be/LuD2Aa0zFiA
https://youtu.be/-XGUVkOmPTA
https://youtu.be/o69xW8wtBhk
https://youtu.be/IPYeCltXpxw
https://everydayexiles.com/2018/11/19/jesus-and-the-heros-journey/sageblalock/#.XaSoUi2ZPGJ
https://everydayexiles.com/2018/11/19/jesus-and-the-heros-journey/sageblalock/#.XaSoUi2ZPGJ
https://everydayexiles.com/2018/11/19/jesus-and-the-heros-journey/sageblalock/#.XaSoUi2ZPGJ
https://everydayexiles.com/2018/11/05/moses-and-the-heros-journey/sageblalock/#.Xn-QI9NKjGK
https://everydayexiles.com/2018/11/05/moses-and-the-heros-journey/sageblalock/#.Xn-QI9NKjGK
https://everydayexiles.com/2018/11/05/moses-and-the-heros-journey/sageblalock/#.Xn-QI9NKjGK
https://www.business2community.com/infographics/millennials-love-user-generated-content-infographic-01497502#kdLIVW1rl8CbZIbX.99
https://www.shopify.com/blog/user-generated-content
http://www.adweek.com/digital/why-consumers-share-user-generated-content-infographic/
https://www.slideshare.net/emarsysglobal/social-media-trends-2015-draft-18-2
http://www.adweek.com/digital/how-social-media-and-user-generated-content-drive-sales-infographic/
http://www.adweek.com/digital/how-social-media-and-user-generated-content-drive-sales-infographic/
http://www.adweek.com/digital/how-social-media-and-user-generated-content-drive-sales-infographic/
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www.reliantcreative.org

/reliantcreative

Helping the Church testify of all that Jesus is doing.

@reliantcreative

/company/reliantcreative

http://www.reliantcreative.org


THANK YOU!


